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Welcome

The Nonprofit

Quarterly has always

taken the position

that advocacy

should be a core

competency for

nonprofit managers.

Why? Because as

many external as

internal factors

effect your

organizational

capacity.
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THE NONPROFIT QUARTERLY HAS ALWAYS TAKEN THE POSITION THAT ADVOCACY

should be a core competency for nonprofit managers. Why? Because as many

external as internal factors effect your organizational capacity. Regulations,

public policy and funding patterns have an enormous effect on what outcomes

your organization is able to produce.Yet many nonprofit managers and board

members are not clear about how much advocacy they can do, what their particular advo-

cacy agenda should be or how to organize themselves for it. The articles contained in this

collection will help walk the reader through some of these issues. It can serve as an excel-

lent primer for those just getting started.

We have also included some articles here about how to work with the media on cam-

paigns and advocacy agendas.

This collection is published at a time when there is much on which nonprofits should

be active: the federal budget, tax policy, additional proposed regulations for nonprofits now

being considered by the Senate Finance Committee, the House Ways and Means Commit-

tee and the Joint Committee on Taxation. In many cases, we are each too small to have

much effect on our own—we have to join with others to make sure we are heard. 

For this reason we have listed a few links where you can find information and advo-

cacy partners.

We also recommend that you check out the following time sensitive articles

from the Spring 2005 Nonprofit Quarterly: Rick Cohen’s “The Bush Budget Disaster”

(www.nonprofitquarterly.org/section/670), Chuck Collin’s “Responding to the ‘Shrink,

Shift, and Shaft’ Tax Cut Agenda” (www.nonprofitquarterly.org/section/669.html), and our

special supplement on the nonprofit regulatory landscape (www.nonprofitquarterly.org

/section/700.html).

Ruth McCambridge
Editor in Chief
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